
A FRANCHISE OFFERING

BRIDGEPOINTE HOTELS

Unmatched Hospitality. 
Unlimited Opportunity.



    No royalties on OTAs:  One of the biggest drawbacks for hotel franchisees is the online travel agency (OTA) 

booking system. Other branded chains currently take their royalty percentage on OTA bookings, costing franchisees 

22-25% in commission and royalty fees per room! As a franchisor, we believe that it is our duty to bring in as many 

direct bookings as possible to lower franchisee commission costs.

    Open-Source Vendors: Due to entrenched kickbacks, the vendor pool for many brands is limited. At BridgePointe 

Hotels , we believe in allowing our franchisees to utilize an open-source vendor program, increasing both 

transparency and flexibility within the guidelines we set forth.

    Strong Support System: Franchisees will be able to utilize the coaching, branding and strategic alliances that our 

affiliate organization, Shree Krishna Hospitality, Inc. has developed over the years, shortening the learning curve for 

launching a successful franchise.  

    Four-Tier Model for Easier Conversions: 

    Successful Operating Prototype: BridgePointe Hotels has a great prototype location in Council Bluffs, Iowa.               

This location will be a strong representation of the model that franchisees should look to replicate. 
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WHY BUY?
Creating a Five Star Experience in Franchisee Success

If you’re looking to expand your assets into the hotel industry, or convert an existing asset 

into a superior operational model, here are several solid reasons why you should consider a 

BridgePointe Hotels franchise:

Be part of a replicable business platform that provides 

BridgePointe Hotels offers four franchise levels ranging from value to 

upper-midscale, allowing for different amenities levels and easier franchise conversions.



We Laid the Foundation 
 On Which You Can Build.

Through a laser focus on customer service while streamlining operations, BridgePointe Hotels 

brings simplicity and value to the hotel industry, without compromising quality. Through years of 

industry experience, the BridgePointe Hotels management team has developed a highly successful 

operational model. Leveraging that expertise, we will franchise this business model into both existing 

and emerging markets. The BridgePointe Hotels model provides a platform for profitability and ease of 

operation via superior training and support, and a unique-in-the-industry fee structure.
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WHO IS A GOOD FIT FOR US?
Hospitality is Not Just a Keyword.

The BridgePointe Hotels concept is one that relies on dedication to the customer experience, consistently applied. 

Our ideal franchisee candidate not only has an existing knowledge of local markets (e.g., real estate investors, hotel 

owners) but also exhibits a high benchmark for sales, time management, customer service and a desire to excel in the 

hotel industry. 

Experienced hospitality industry professionals, or those with a background in other customer-facing professions 

would make suitable candidates for this model. Aside from meeting the initial investment requirements of at least 

$120,000 in investment capital, franchisees must exhibit this same dedication to prioritizing the 

customer experience. 
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TRAINING & SUPPORT
It’s More Than an Investment. It’s a Way of Life.

We understand that the owner/operator franchise model involves significant investment – 

not just monetarily, but of time and lifestyle as well. 

That’s why we want to provide every possible tool for franchise success.

BridgePointe’s franchisee training 
program consists of two parts: 

1. One week of training at a location designated by 

the franchisor. 

2. One week of on-site training at the franchisee’s 

location to facilitate the commencement of 

operations. Annual refresher training consisting 

of two 2-day sessions will also be available, and 

a member of the BridgePointe Hotels field support 

staff will visit each franchisee once per year. The 

franchisor additionally provides ongoing support 

in these areas: operations, marketing, purchasing, 

accounting/audit/legal. 



REQUIRED 
INVESTMENT
FRANCHISE FEE

$20,000 for both startup 

franchises & conversation models

INITIAL INVESTMENT

$117,150- $346,500 

(including franchise fee)

AVERAGE INITIAL INVESTMENT

$231,825

MEMBERSHIP FEE

$1,000 per month

ROYALTY FEE ON 

NON-OTA BOOKINGS

5.5%
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Unlock unlimited 
opportunity 
by joining the 
BridgePointe 
Hotels team.
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This is not a franchise offering. A franchise offering can be made by us only in a state if we are first registered, 

excluded, exempted, or otherwise qualified to offer franchises in that state, and only if we provide you with an 

appropriate franchise disclosure document. Follow-up or individualized responses to you that involve either effecting 

or attempting to affect the sale of a franchise will be made only if we are first in compliance with state registration.

requirements or are covered by an applicable state exclusion or exemption.

3619 9th Ave, Council Bluffs, IA 51501

712-323-2200 

bridgepointehotels@gmail.com

www.bridgepointecb.com

When you’re ready to upgrade your 
accommodations to the BridgePointe
standard, contact us.


